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Time for New Paradigm

. Think like a customer.

 Customer Relationship Driven

- Changed Service Expectations

- New Ideas of ‘Belonging'’

. Accountability of Golf Resources..
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Aspiration

- NGF Statistics Indicate Desire to Play

More Rounds
. Social Data Indicate

- Teens/20's Surveys S
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The Next Little Thing

« Personal Service/Attention

- Togetherness

- Variable Memberships

« Consolidated Recreation
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