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. STUDY OVERVIEW
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1. ANALYTICAL FRAMEWORK
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( / The Golf Economy Report : C / The Virginia Golf Economy
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A. Golf Industry Cluster Definition
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State Golf Economy Indicators and Data Sources

Golf Facility Operations
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State Golf Economy Indicators and Data Sources

/

Hospitality/Tourism
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Il. THE SIZE OF MASSACHUSETTS’S GOLF ECONOMY
t "& ") > ? 0AB
) " @At ) @8> B
Size of Massachusetts’s Golf Economy in 2006 by Segment ($ million)
Core Industries
") @>BD+B
"% % ) % / @BBt:
! 0 ! ? 1 @8B +
& ; ) @AD+B
Total Core Industries $1,055.3
Enabled Industries
, @9 +
2 [ @ D +B
Total Enabled Industries 5$362.4
TOTAL GOLF ECONOMY $1,417.7
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Massachusetts Golf Facility Revenues in 2006 ($ millions)
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TOTAL $649.4
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Massachusetts Golf Course Construction and Capital
Investment in 2006 ($ millions)
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TOTAL $44.5
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Massachusetts Manufacturers’ Value-Added Shipments of Golf-Related

Products Out-of-State in 2006 ($ millions)
TOTAL $310.4

Massachusetts Retailers’ Net Revenues on Consumer Purchases

of Golfer Supplies in 2006 ($ millions)
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TOTAL $19.4
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Charitable Giving by Massachusetts Golf Industry in 2006
($ millions)
TOTAL $67.7
B. Enabled Industries
/ ) 6
+
) ) > ? t(
/ ) ) ? ) 0++ ( % % 1
) 0++ 6 ( 1+ "C
& > 3 6 ) % ) ) +2 ) /
9 / ) >) ) ¢



/ @ABt ¥

Massachusetts’s Golf Real Estate Revenues in 2006 ($ millions)

"C % ) @:>+
# " @ABt
TOTAL $70.0
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Massachusetts’s Golf-Related Travel Expenditures in 2006
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Total (2006$ millions) $292.4 million
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IV. GOLF'S ECONOMIC IMPACT IN MASSACHUSETTS
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Industry

Multiplier Impacts on State Economy

Direct

Indirect Induced

TOTAL
OUTPUT
($ million)

/)

TOTAL
JOBS
($ million)

TOTAL
WAGE
INCOME
(S million)

Golf Facility , o
Operations @>BDB @A" D 4D A:'9:8 @B +A
Golf Course
. ;| ——
Construction @BB¢ @8B+D >B 0A +D
Golfer Supplies @8B + | m——— @9BD+ B" 8 @A9B+
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Associations @ADB * @BBA B8D @A:+8
Real Estate # N
Construction @9 + @A+ D : 08 +
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TOTAL $1,417.7 # $2,848.9 29,630 $856.8
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V. DETAILED METHODOLOGY & DATA SOURCES
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A. Golf Facility Operations
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Estimates of Massachusetts Golf Facilities from Various Sources, 2002-2006

2002 Census 2006 2006 NGF
(# of facilities 20((): :fG A Massachusetts 20?: :lfGF (# of 18-hole
minus resorts & facilities)? Golf Alliance facilities)® equivalent
municipal)® (# of facilities) courses)’
PRIVATE 343 127 128 129 115.5
PUBLIC 223 224 240 200.5
4 "1
¢/ A9 A9B
& )
& (PGA: 53) :8
* /
RESORT (PGA: 15) 15 6 6.5
TOTAL (411 w/PGA) 365 352 375 3225
) $1* i 3 ' 2002 Economic Census+
" "oz ) " ) 0 >l Facility Databaset
2C 0 o ) :0 ' Golf Facilities in the U.S., 2007 edition' > +
" o ") ) )
& ) ! # 0l & I C =) "
D) " # " '
8:(89:") ¢+ ' ") )
C =) )% ") / '
Average revenues per facility. ) ) / / " / "
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Estimates of Massachusetts Average Revenue per Facility Data
From Different Sources, 2002-2005

Census (2002$)'  PGA (2005-06 avg)’ NGF (2005)**
Private facility @ ' 98" BD @ '8>:':>8 @8':>B'88D
Daily fee facility @A'8 > @A': >'98 @A" DA':
Resort facility N N N
Municipal/military/university facility N @A'B>9'D D N
Driving range N N @8: "
Miniature golf @8> ' :B N N
) $h*en 3 ' 2002 Economic Censust
" "o ) ! ) 0 > 9lt Operations Survey+
: ( . 0 > Ope)rating &"Financi)al OPerfc;rlTance Profiles of 18-hole Golf Facilities in the U.S., 2006 editiont
/ / % 0 1 0 > / 1 0 1
/4 (C = / ) / /
& ) / ) ? ) %
/ / & ) / ) ¢ ) ")
/ / 0C 6 ))
/1 & ) / 4
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Facility type

2006 Golf Facility Operations Revenues

Calculation

Estimate

Private facilities / / A @ 'AA:'B>A
¢ ) AD
Total revenue [1] $272,894,469
Daily fee/semi-private / / A @A'8 A
facilities ( D) AD
Total revenue [2] $252,354,580
Municipal/military/university | / / A @A'8B ':
facilities ( D) :
Total revenue [4] $67,126,400
Resort facilities / / A @8'8AB' 89
G >
Total revenue [3] $19,885,422
Driving ranges / / @8: '
C ") A
Total revenue [5] $17,850,000
Miniature golf facilities / / @8> ' :B
C ") B
Total revenue [6] $17,320,992
Adjusted for inflation’ $19,292,041

TOTAL Sum [1] to [6] $649,402,912
C 37 ' / / ") /
) 0 ) ) t /
/ ; " 1
)y 8ot / / ) 0 > 91 Operations Survey
2006 and 2007+ 4 / / / " " ) " ) 0 >
& ") / / 2002 Economic Censust
B. Golf Course Capital Investment
) ) ") ) / ' ) ) ; "
/ $ 0AL) / 2 ") oL ) ) )

Massachusetts Golf Course Construction and Capital
Investment in 2006 ($ millions)
A

"% % / 0 +

C % % ) OA>+
TOTAL $44.5
C s C % % ) ) ) ) ) )

) ) ) )/t ) ) /

) ") ) / ) % %

/ ) ) ) ) ¢
) t
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Investment at existing courses. ") ) / ) /

/") ) " " ) E
/ ) ' ) P& )
? ) t ? ") ) / " ) $(C
oot % ) " ") ) E )
9% / 9 6 $ 0AL "ty 0l
") 081 ) t ( := 2006 Operating and
Financial Performance Profile ") ? § 0AL )")
/ 0 C 1 / 0 15
0oL /") #0 / " 08 /
/ @8 1+
/ % & ) )
/ ) ) t7 / ) / & )
6 ) ) ) ") +0 ) )
) ) il ) & ) 89 )
/ / ? @:' 9 > ) / @ +
+
New course construction. (= Golf Facilities in the U.S. )
") ) ) ) t > (
At: AC E / ") & ) Ot:
) )
/ / " ) ") & ) /
"% 3 ) " ) = 2006 Guide to Estimating Cost for Golf
Course Constructiont M) ) ) ) /"
) ) / ) ) b*
/ / " 0% 1 / 0l J) " )
/ ) ) ) 0 ? i) / /
E ") & ) @:+ t
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To Build a Golf Course: Required Investments
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) ") & ) ot ) 10 1 /

% = Survey of Manufacturerst

Massachusetts Manufacturers’ Value-Added Exports of Golf-Related

Products in 2006 ($ millions)

TOTAL $310.4
Retail Margin. ! ) )/ /
6 " Ty e ) Y
D) " E " o)
)) o o :
/ E ) ) ) ) t
/ " [ ) ) "
)y S0l 01 ( )y oC v "4 )
0B1 % 3 t* " ' / # " ; "
/ " ) " C / #
2 /') ( ) ) A C ) /"
The Sporting Goods Market ) t ) o)
) " ) / ¢/ " " E
‘
2 x5 ) 0 )
") @:D D I ¢ /" C . )
A 80 " ) 'OO>AA + 7 C ., ' )
& ) : ") ) C ) X p
) ) )
"AC E / ) 0 P D81+ "AC
E / ) ) ' /" "
t& ) BAtAO " AC E / ) C ,
! 0@>A+A | @ A
/ ) "& ) >t '
B +AO" @A A L & )
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Distribution of Economic Value of $1 of Golf Equipment Sales

Retail Margin

Equipment Manufacturing

Manufacturing Cost of Materials

30%

Massachusetts’s On-Course and Off-Course
Golf Equipment & Apparel Purchases, 2006

Category Calculation (:srt\::ia;;

Golf club sets C , : @:4B
& =) C BAtAO
MA'’s share of sales [1] $2.2

Golf apparel C , : @B8t:
& =) C BAtAO
MA'’s share of sales, [2] $17.9

Golf balls C , : @ D+
& =) C BAtAO
MA'’s share of sales, [3] $12.0

Golf clubs C , z @>AA
& =) C BAtAO
MA'’s share of sales, [4] $25.1

Golf bags C , : @ 9+
& =) C BAtAO
MA'’s share of sales, [5] $11.4

Golf shoes C , z @AD+
& =) C BAtAO
MA'’s share of sales, [6] $7.8

TOTAL Sum of [1] to [6] $76.5

Retal! sales Multiply TOTAL by 40.1% $30.7

margin

) $C ) 0 91t The Sporting Goods Market in 2007' & + )
( Sports Clothing Expenditures in 2006' & + Yy sC ¢
C % +
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Golf media. " E v =) )) )

) §$/ ¢ ) t )
' ) ) ) ) ) " # 6
) # 6 t ' ) ) )
/ " 6 " o R /
» Y ) ) "
R : )
)) ) < v
& ) > L 6 ) ;
2 /' ) ) ) " 6 :
" " 6 + " 6 > @ +B
"@D99': :t "/ 4H4 ") ot
/ C / ! " )
"t )Y/ 14H4 + ) " ) ¢/ ! )
) ) ¢
On-Course and Off-Course Sales of
Golf Books in Massachusetts, 2006
Category Estimate ($1,000)
& ) 6 A @: 'BBB
" 6 o " 6 1BO
Total retail golf book sales $2,438
Retail sales margin $978
C $" v > 4 "
) $& ) 6 ! ) ) % t
, ) "6 6 / 2006
Bowker Annual of Library & Book Trade Information ) 3 6
) +
Massachusetts Retailers’ Net Revenues on Consumer Purchases of
Golfer Supplies in 2006 ($ millions)
"LE 0 1 @ 8t:
" 0 1 @9+
"& 0 1 @A+
TOTAL $31.6
C ¢ ) 0 "0) ) " E '
+ 0 +
D State Golf Associations, Tournaments & Charities
Associations. 6 6" ) )y )/ "
" # E & ) $ & ) "
R G ) SO R
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Major Tournaments. > & ) " " $
* [/ % / +7 )

) / y o / /

Massachusetts’s Major Golf Tournaments & State Golf Association

Revenues in 2006 ($ millions)

& ; @A +9
) ' @>19
TOTAL $19.4
C ¢ ) / "AC
E / ) & ) / C , t
Charities. / ' ") /
& ) 0>9+9 >t /
: ") " sy D

" / 5 ) / ) "
+% / ) ) ) ) )

IS N A ) "

Charitable Giving by Massachusetts Golf Industry in 2006 ($ millions)

TOTAL $67.7

E. Real Estate

# "C Y ) ) § 0AL
C ) ) 01 1" ) "
) t
g ) ) ) ) ) 0A'A )
> ) t / ) #
) ) ) ) ) )/ t)
. " ) / ) t ) ) ) ) t
> 3 6 ) 9% ) ) ' i2 ) /
9 / ") >) ) ¢ t
) ) ' & ) >
% ) ¢ ) ) ) / *
+
P ( " 0 1t The Charitable Impact Report, ( / t
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Massachusetts’s Golf Real Estate Revenues in 2006 ($ millions)

"C % ) @:>t
# @AB+
TOTAL $70.0
(G )
) ) # ?
) ) t
Golf-related residential construction. 6 &
") / / .
) )/ / ' / ) )
") " ) /o
/ ) ) ) 0++) '
1t ) / /
/ ; 6" ) )
) / t % ) /
) ") ")
) / /
) t
A) )
) "/ 0 >1 ")
) / t,) ) / /
A: B )] / ) )
@8: ' @A9: " + &
) ) ) / ) )
> ) "@>t +
Realized golf premium. ? )
)/ ") /
) 0++ E "
) Lk / ) !/ /
e + & 8B ? & )
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) 1 ) ' / A 1 >'
/ 0 ) / )61 It
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" / :
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F. Hospitality/Tourism

) ) " ' )
o)) : " /
$0AL " 01/
Number of golf-related trips. & ) /
)= /) L ) )/
/ " t &
& ) 4 ) H
' Dt 6 & B+
? A ) & )
C B+ ) /
> Bt | J )
/ = C
0> >'B8 1 /
& ) 1
& ) )
& ) " ) )
Average spending per golf trip. /
& ) > @B>9 t )
/ . v :
) ) )
) / t /
& ) )
) )
) "/
/ ? # " (
Market, 2003 Edition ) /
& ) / QC/ " ) t &
/ ' " "C
? @8> +: >t
he ) "y " /G 0
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Massachusetts’s Golf-Related Travel Expenditures in 2006

F " > >'B8
/ / 0 @B>>+
Total (2006 $ millions) $292.4 million
C s /o / > B:
G. Golf’'s Economic Impact
) £ ) ) ) ) )
) r ) ) 0 1 )
) ) )) ") ) t
Direct economic impact. ) ) ) ) I # " "
) ) v/ ¥ | ") J)
) ) #0) ") ) )
) /8
Direct Impact of the State Golf Economy
9 Golf Facility Operations
% + Golf Course Capital Investment
E + Golfer Supplies
g + Media, Tournaments, Associations
(7]
5 2 R Real Estate
s 2
g3 Hospitality/Tourism
W =
Size of State Golf Economy
Indirect/induced economic impact (multiplier impact). ") ") )
/ /) " ' ) /) "
) t ) ) I )J ) )t
' ) ") )
) ) , ) t )
) ) J ) ' ) ) ) 6
) )
& / /" ! E ) ) ) " z
=) t ? / 6 )
) / SO IR B I W A |
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Multiplier Impacts on State Economy

TOTAL

TOTAL TOTAL WAGE

OUTPUT JOBS INCOME

Industry Direct Indirect Induced (S million) (S million) (S million)

Golf Facility . o

Operations @>BD:B @A" D 4D Az'9:8 @B A
Golf Course
Construction

Golfer Supplies @8B +

@BBt: @8BtD >B @A D

@9BD+ B' 8 @A9B+

Tournaments & )
Associations @ADB @B8+A B8D 0A:+8

E—
e
*
Real Estate 49 # A D - @8
[

Construction

Hospitality/Tourism @ D 4B 0> >+ 'A>B @AD:+>
TOTAL $1,417.7 $2,848.9 29,630 $856.8
C $) ) ) D)) 0A'8 949 ) ") / t
) ) ) ) ) ?) " ) ) ) t

M) ) / < ) ) ) @ ¢+ L) " )

")) / ) ) ) / ' /

0 +
wo, < ) ' )
) )) /7 ¢ ) ) 00> D
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